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Marshall Arisman, Steven Heller : Marketing Illustration: New Venues, New Styles, New Methods before
purchasing it in order to gage whether or not it would be worth my time, and all praised Marketing Illustration: New
Venues, New Styles, New Methods:

0 of 0 people found the following review helpful. Great ideas and concepts.By Greg SampsonBough this for my sister,
aFreelance Illustrator. She has been happy with the book and it helped bring some ideas and concepts top of mind.


http://f3db.com/pub/links.php?id=B0038STZJ8

Marketing yourself, in any profession, has to be one of the hardest aspects and the book appears to have helped her
view that aspect of her illustration and work in adifferent way.0 of 0 people found the following review helpful.
informativeBy juvena martinezVery good!But less on interviews and more on insider info would have been nice. To
have. Would recommend to my friends.9 of 11 people found the following review helpful. A 'must’ for both business
and arts librariesBy Midwest Book ReviewMARKETING ILLUSTRATION; NEW VENUES, NEW STYLES, NEW
METHODS discusses the basics of launching and promoting an illustration career in today's market. Interviews and
work samples from over 70 working illustrators do more than just explain business practice: they chart trends and
techniques based on new technology and practices and provides professional experience with daily challenges, making
thisa'must’ for both business and arts libraries.

The market for illustration is changing. How can illustrators survive and thrive? Illustration students, educators, and
working artists will find illuminating commentary on editorial, graphic novels, comics, animations, Web, games, toys,
fashion, textiles, and more, along with an exploration of how old platforms have changed and new ones emerged. Fifty
working illustrators, including such top names as Christoph Niemann, Alex Murawski, Jashar Awan, Y uko Shimuzo,
and Tomer Hanuka, share insights on what works now. Published in association with the School of Visual Arts,
Marketing Illustration explores the impact of technology and the future of the illustration market. No illustrator can
afford to miss this thought-provoking resource.



