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H. Smyth : Marketing the City: Therole of flagship developmentsin urban regeneration before purchasing itin
order to gage whether or not it would be worth my time, and al praised Marketing the City: The role of flagship
developmentsin urban regeneration:

This book assesses the value of flagship developments and draws out lessons for best policy and practice. It looks at


http://f3db.com/pub/links.php?id=B000OI0YVI

marketing strategies and the sales process for flagship devel opments and the areas in which they are located for urban
regeneration. It discusses the management of marketing strategies and the development through the policy
formulation, project implementation and policy/project evaluation. The author examines the strategies to date of
'marketing the city' and the conceptual scope and limits for devel oping the concept. He also |ooks at the extent to
which people can be integrated into the urban 'product’ and the advantages and disadvantages of this. Finally the
impact of all these issuesis assessed for the policy makers, planners, developers, architects and city authorities.

"This book contains important messages for policy makers and practitioners...The case studies were especially helpful
and interesting.' - Journal of Property Research



