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Theo Stephen Williams: TheInterior Designer's Guideto Pricing, Estimating, and Budgeting before
purchasing it in order to gage whether or not it would be worth my time, and al praised The Interior Designer's Guide
to Pricing, Estimating, and Budgeting:

0 of 0 people found the following review helpful. Helpful, interestingBy mergenl enjoyed reading this book, it has
really useful tips and advises, although i didnrsquo;t like case study part. Definitely worth reading.0 of O people found
the following review helpful. Helpful BookBy Charlottel needed something like this for the business | intend to start.


http://f3db.com/pub/links.php?id=B003TSEL64

It would be better if it had adigital component with editable documents.1 of 1 people found the following review
helpful. Great GuideBy D. LamontThis book is afabulous guide for anyone starting a business. Ms. Williams
encourages and guides the new designer to be who he/she wants to be without letting fear stand in his’her way. She
also give fabulous advice of do's and don'ts based on her personal experiences. | think thisis abook worth reading.

This second edition is updated throughout and includes additional material on time management and numerous
interviews with leading designers. Empowered by the step-by-step guidance in this book, interior designers will be
able to establish prices and budgets that make their clients happy and their businesses profitable. Written by a designer
and veteran expert on pricing, estimating, and budgeting systems, the book provides practical guidelines on how to
value the cost of designing commercial or residentia interiors, from the designer's creative input to the pricing of
decorating products and procedures.The book shows how to determine a profitable and fair hourly rate, balance the
client's budget with his or her wishes and needs, negotiate prices with suppliers and contractors, write realistic
estimates and clear proposals, manage budgets for projects of al sizes and types, and position the firm's brand in
relation to its practices. Interviews with experienced interior designers, case studies, and sidebars highlight
professional pitfalls and how to master them, from daily crisis management and self-organization to finding the perfect
office manager.

About the AuthorTheo Stephan Williamsis the founder of Real Art Design Group, Inc., an award-winning, full-
service graphic firm whose clients include Universal Studios Hollywood and the Walt Disney Company. Shelivesin
Los Alamos, CA.



